Huntsman Students Create New Marketing Approach Called  The Flash by USU Jon M. Huntsman School of Business
Utah State University 
DigitalCommons@USU 
Jon M. Huntsman School of Business News 
Collection Colleges 
4-22-2013 
Huntsman Students Create New Marketing Approach Called "The 
Flash" 
USU Jon M. Huntsman School of Business 
Follow this and additional works at: https://digitalcommons.usu.edu/huntsman_news 
 Part of the Business Commons 
Recommended Citation 
USU Jon M. Huntsman School of Business, "Huntsman Students Create New Marketing Approach Called 
"The Flash"" (2013). Jon M. Huntsman School of Business News Collection. 106. 
https://digitalcommons.usu.edu/huntsman_news/106 
This Book is brought to you for free and open access by 
the Colleges at DigitalCommons@USU. It has been 
accepted for inclusion in Jon M. Huntsman School of 
Business News Collection by an authorized administrator 
of DigitalCommons@USU. For more information, please 
contact digitalcommons@usu.edu. 
Huntsman Students Create New Marketing Approach Called "The Flash" - 1
Huntsman Students Create New Marketing Approach
Called "The Flash"
It all started with an idea — an idea that then became a reality.
First senior Kevin Schmidt and two other Huntsman students created an approach that allowed companies to advertise
more effectively to college students, and then the Flash Marketing Group was born.
Kevin, an entrepreneurship major, said they are able to market to USU students rapidly and effectively using business
logo-bearing T-shirts, games, and prizes.
“We give out thousands of free shirts on a campus and then have all the students wear them on the same day — that is
what we call the flash,” Kevin said. “We have crafted a new and exciting way to market.”
The Flash Marketing Group held its first campaign in October for Firehouse Pizzeria. Kevin said the campaign’s success
showed the effectiveness of their approach to advertising, and led to an unexpected increase in the Flash Marketing
Group’s business sales.
The Flash Marketing Group’s work became more visible after it conducted a successful campaign for the Huntsman MBA
program, Kevin said.
